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Brand development survey results 













Seen on 
NW 
23rd! 







High School Recruitment 
Scholarships and Financial Aid 
Career Technical Education 
Retention (in the works) 
 

SWAG initiatives 





Fall Recruitment & Awareness Campaign 

The BIG Stuff 
 
Transit 30% 
Billboards 30% 
Shuttle wraps 
Digital/Remarketing 19% 
Pandora radio 3% 
 
 

SOP+ 
 
Chambers of Commerce 8% 
Print 6% 
Latino outreach 4% 
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